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VISION & MISSION

PROMOTE
CIDER

Increase demand for
Northwest cider by
elevating its reputation
and visibility with
consumers, industry
and trade.

EMPOWER
MEMBERS

Strengthen information
flow & resource sharing
and provide networking

opportunities.

Encourage, provide
training and support
NW cideries’
production of high
quality cider




LETTERFROM
THE BOARD
PRESIDENT

This year marks the 15th anniversary of the Northwest Cider Association.
That's 15 years of growing this vibrant community together—through the
highs and lows, always rooted in the belief that our industry is stronger
when we work as one.

In a contracting beverage market, the power of community matters more
than ever. The authentic craft, the shared stories, the small touches you each
bring to the table—it's these things that connect people to cider. And cider,
in turn, builds community.

It was a joy to see so many of you this past year—at Cockrell’s Industry
Hangout, at Junction Cider on Vancouver island, at Liberty Ciderworks in
Spokane, at the NW Cider Symposium, at Finnriver for the Cider Olympics,
Portland for the NW Cider Cup Awards party and many others. These
moments deepen our work and inspire stronger, more expressive ciders
made from the best fruit the Northwest has to offer.

We'll soon come together again at our virtual Annual Meeting November
12th and at the 2026 NW Cider Symposium in Tacoma March 17th. Please
mark your calendars.

Every fall we recruit new voices to our board so please reach out if you
would like to learn more. We serve as listeners, connectors, and advocates.
Don't hesitate to reach out for any reason—we're always ready to talk cider.
Reach out via email or in person. Join us at the NWCA cider social after
Cider Summit Seattle on Sept 12 or in Boise on Oct 4 before the I[daho
Cider Fest.

Here's to 15 years of moving the needle forward—and to continuing that
work, together.

e g

Board President
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This past year, we've leaned hard into the strategic work that builds a stronger future
for cider. After 15 years as a non-profit, our mission remains clear: to make it easier
for more people to say yes to cider. That means softening the market by finding and

reaching consumers who are open to cider but haven’t yet made it a regular part of

their beverage choices.

We've built on the foundation of many years of marketing momentum and taken

it even further. Through regional advertising campaigns (billboards, radio, TV) to
earned media, our team is focused on clearing the path for cider to grow. We're
designing programs that create demand—not just awareness—while strengthening the
cider category for all producers across the Northwest.

Once again, over half a million dollars of this work was funded through competitive
USDA grants written specifically to lift up PNW cider. That level of external investment
is possible because of our members. Membership dues—a member’s belief in this
association—make it possible for us to go after those dollars and lead this work on
your behalf.

This report offers a look under the hood—at the strategy, the partnerships, the data,
and the decisions that shape the industry’s future. It's our way of sharing what we're
building together and what's coming next.

Jana, Emily B, Laura, Michelle, and | are in the thick of it daily—because we care
deeply about where cider is headed and how we get there together. Please read on,
and don't be a stranger. We'd love to hear from you.

Hope to see you soon—at an event, on a call, or over a glass. Cheers to 15 years of
working together. Happy anniversary, cider people!

With gratitude,

Executive Director
Northwest Cider Association
emily@nwcider.com
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CHEERS TO 15 YEARS OF NORTHWEST CIDER ASSOCIATION!

Founded in 2010, with just 11 cideries, Northwest Cider Association has grown
into a strong, united network of nearly 300 cideries, orchardists, industry pro-
fessionals and enthusiasts across Oregon, Washington, Idaho, Montana, and
British Columbia. Over 15 years, we have become the backbone of the region’s
cider community —supporting producers, inspiring cider quality, and growing
consumer demand.

Today, we're proud to be the most well-funded cider association in North
America. With three full-time staff and a team of skilled contractors, we're well
equipped to lead ambitious projects, secure meaningful funding, and advocate
for the continued success of Northwest cider.

2012

NWCA LAUNCHES OR AND WA CIDER WEEKS

sparking hundreds of consumer events and drawing
national attention to Northwest cider.

2016

AQUIRES PORTLAND INTERNATIONAL CIDER CUP

Renamed Northwest Cider Cup in 2023, this quickly
became one of North America’s premier cider
competitions. Emily Ritchie is hired as Executive
Director, bringing fresh vision and leadership.

2020-2023

GROW CAMPAIGNS & NW CIDER CLUB

New state-level grants in Oregon, Washington, Montana
and Idaho fund storytelling and marketing campaigns to
grow cider demand. In response to the pandemic,
NWCA launches the nation’s premier mixed-cidery direct
to consumer subscription, NW Cider Club.

2025

NEW WEBSITE

Celebrating 15 years, NWCA launches a brand-new
website and a chef education program aimed at
increasing cider’s presence on restaurant menus

throughout the region.

Hones to [5 years

and the exciting chapters yet to comel!

2015

MEMBERSHIP TRIPLES IN 18 MONTHS

from 18 to 56 cideries. In the U.S., cider gains its
own federal tax classification with passage of the
CIDER Act, helping level the playing field for craft
producers.

2017-2019

CIDER WEEKS EXPAND

Across the region, including Montana and British
Columbia, broadening the consumer reach.

2022

NW CIDER SYMPOSIUM

NWCA hosts the inaugural Northwest Cider
Symposium, offering technical education, business
insights, and networking for cider professionals.

2026 & BEYOND

LOOKING AHEAD

In a region recognized for world-class cider,
we're proud to be the hub that helps cider thrive
in the Northwest. Thank you for being an
essential part of this journey.
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PROMOTE CIDER

MEDIA/PR

To drive consumer demand for Northwest cider, NWCA executed a robust
Media and Public Relations campaign guided by our Strategic Marketing

Plan and Marketing Steering Committee. With support from state specialty
crop grants, we partnered with seasoned PR professionals in Oregon and
Washington to broaden reach and deepen impact.

KEY ACCOMPLISHMENTS:

These efforts strengthened brand awareness for Northwest cider, built trust, and
reinforced the Northwest as a leading cider-producing region.

PO,

BLURRED LINES

rtland’s Cider
ene

g af Cider: Trahtion Meets

Tascing Morbrwest Oder Cup Award wisiers

i " Bl Mok | M.
nanmhiien

Why This Might Be Hard Cider's
Moment | iImbibe Magazine

b Ewtremely Crushobls Ciders to Dirink Righe
Pl e

Tl

GET INVOLVED!

Share your cider story, submit
press leads, or join a committee
to shape future efforts.

Email: janad@nwcider.com
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PROMOTE CIDER

A WEBSITE BUILT TO GROW NORTHWEST CIDER

NWCA exists to support and celebrate the cidermakers, orchardists, and cider lovers

shaping this region. In 2024-25, we reimagined nwcider.com with a clearer structure,

better tools, and a focus on helping our members connect with more consumers,
media, and trade partners. Three Audiences. One Purpose. To connect, educate, and
elevate Northwest cider.

Dive into cider styles, pairings, and videos. Find nearby cideries using the
interactive map, and attend upcoming cider events.

INDUSTRY: CIDERMAKERS, ORCHARDISTS, ALLIED SUPPLIERS
RESOURCES TO GROW

Access resources designed to help your business thrive.

TRADE: MEDIA & CIDER BUYERS/SELLERS
Find news, stats, and storytelling tools that make it easier to talk about NW cider.

WHY THIS MATTERS FOR NWCA MEMBER
MOREEVESONYOU 2X 114%

Improved SEO and design are driving
more visitors to your cidery listings,
events, and cider tools.

the Organic Search Traffic since increase in
launching our new website organic views

TAP INTO TOOLS THAT DRIVE TRAFFIC TO YOU

We launched Cider 101 videos, downloadable Cider Styles, and Pairing Guides —

resources you can use in your tasting room, your newsletter, or your next pitch.
and share.

CIDER STYLES GUIDE

o O @

MORTHWEST CIDER PAIRINGS

The new Cider News page features stories from and about our community —keeping
consumers, journalists, and cider buyers engaged in what's happening across the
Northwest.

\-..""h S TS » Il
One of our most-visited pages just got smarter. Make sure 1 ‘:-.,_ Ry ] |
your listing is up to date so more cider fans can find you, B ~
s d buy f N o
visit you, and buy from you. SR ey
S,
H_Hﬁ-..., |
= "'h""‘:"'
Get your events in front of more people with our T A ,\M
new, member-friendly event submission form. More S~

visibility = more ticket sales and foot traffic. Submit _1!

events here: nwcider.com/cider-event-submission -

TOOLS TO HELP YOU SELL EASIER FOR MEDIA TO FIND YOU

Use our videos, style guides, and pairings in your Aclean site structure and dedicated press resources
make your story easier to tell—and share.

tasting room, with buyers, or in media pitches.



http://www.nwcider.com/cider-event-submission/

PROMOTE CIDER

DIGITAL REACH

To grow Northwest cider sales, NWCA focused on strengthening digital
outreach and understanding the “cider curious” consumer. Key accomplishments
include:

. Consumer Research: Partnered with OSU’s Food Innovation Center
(Summer 2023) to study occasional cider buyers and identify growth
opportunities.

. New Tools for Members: Developed Cider 101 videos, style guides, and
pairing guides based on research insights.

. Website Upgrade: Launched an enhanced nwcider.com (early 2025) with
improved mobile usability, marketing resources, and a more prominent
cidery map.

. Digital Ad Strategy: Collaborated with a women-owned ad agency to
audit and optimize ad content and targeting.

. Increased Reach & Engagement: Boosted organic visibility, improved
paid ad performance, and gained actionable analytics to shape future
marketing.

Our evergreen, unbranded image library just got bigger — take a peek for new
photos of NW Cider Cup winners, summer picnic lifestyle photos and a full
Washington lifestyle shoot featuring urban and landscape settings.
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WEBSITE

SOCIAL MEDIA (INSTAGRAM & FACEBOOK]

YOUTUBE



PROMOTE CIDER

HAPPENING NOW + LOOKING AHEAD

Informed by a Datassential study and supported by US Department of Ag specialty
crop grants, NWCA launched a culinary education initiative in late 2024 to elevate
cider on restaurant menus.

Key Highlights:

. Event Activation: Premiered cider at the sold-out 2024 Sagra del Radicchio;
planning 2025 cheffocused events in Seattle and Portland.

. Strategic Partnerships: Collaborating with the Culinary Breeding Network to
connect cider with top culinary influencers.

. Chef Champions: Engaging changemakers including Brian Crookes (Chez
Panisse), Michael Tsai (Three Sacks Full), Sam Smith (Yaowarat), and Timothy
Wastell (Antica Terral).

. Educational Tools: Developed Cider Pairing Guide (Fall 2024), Apples for Cider
poster (coming Summer 2025), and worked with author Margarett Waterbury
to develop a Cider Zine (coming Fall 20251) to support industry education and
engagement.

Tourism Strategy - Launching Fall 2025

To drive traffic to tasting rooms—the most profitable sales channel for members—
NWCA will launch a cider tourism initiative. Supported by a specialty crop grant, this
effort includes:

Enhancing the online cider map and SEO
Expanding print maps and tasting trails
Partnering with tourism orgs

Planning media outreach and press trips
Running paid ads to promote cider destinations

Together, these initiatives build awareness, boost visibility, and drive direct sales.


https://offers.datassential.com/hubfs/Offers/Menu%20Adoption%20Cycle.pdf

2025 CUP WINNER

]

BEST OF SHOW RUNNER UP

b

QUALITY

12TH ANNUAL NORTHWEST CIDER CUP

The Northwest Cider Cup sets the benchmark for high quality
cider produced in Washington, Oregon, Montana, Idaho and
British Columbia. This prestigious annual competition hosted by
NWCA is one of North America’s most rigorous and respected
cider judging events.

To achieve these results, NWCA trains industry professionals
to evaluate each entry based on appearance, aroma, flavor,
and mouthfeel. Judges share their evaluations with the makers
creating a positive feedback loop and inspiring even higher
quality cider.

AWARD WINNERS
Best of Show: Empyrical (WA) Principle, High-Tannin Perries
Best of Show Runner Up: Bauman'’s Cider (OR) Mclntosh
Single Varietal, Single Varietal
New Cidery of the Year Award: Olympic Bluffs Cidery (WA)
Large Cidery of the Year: 2 Towns Ciderhouse (OR)
Medium Cidery of the Year: Bauman’s Cider (OR)
Small Cidery of the Year: Empyrical (WA)

A full list of winners is available at:
nwcider.com/northwest-cider-cup

After the competition, the NW cider community gathers to
celebrate all the winners at an Awards Party.


http://nwcider.com/northwest-cider-cup 

QUALITY AND EMPOWER MEMBERS

THE NORTHWEST CIDER SYMPOSIUM

l GOAL: Empower cidery members;

Provide networking opportunities

' « 300 attendees representing 83 cideries and
; orchards plus many allied suppliers

« 11 educational workshops

NURTHWEST « First annual Great NW S.cion. Exchange
- Sl NV iy ity SAVE THE DATE FOR 2026

and parties before and after the event
SYMPOSIUM . 38 scholarships cwarded MARCH 16 - 17, 2026 IN TACOMA

MNORTHWEST

NATURALS




SAVE THE DATE FOR UPCOMING CIDER SOCIALS

EMPOWER MEMBERS WANTTOHOST

SOCIAL? We'd love

CIDER SOCIALS: STRENGTHENING THE NORTHWEST e
CIDER COMMUNITY just email us at

info@nwcider.com.

We hear it again and again from our members: being part of a connected, heth , ) i )
supportive cider community is one of the biggest reasons you renew each year. Whether you're a longtime member or just getting to know the NWCA, these events

That feeling of being part of something collaborative, vibrant, and bigger than are open to all cidermakers. Come connect with cider friends & swap stories.
any one cidery is at the heart of the Northwest Cider Association.

Cider Socials are one of the most tangible ways we nurture our community.
These casual, regional gatherings bring cidermakers together to share ideas,
celebrate milestones, and lift each other up. Whether you're catching up with
longtime peers or meeting new industry folks, these events keep our network
strong. Attendees say they come away from these events with renewed energy,
best practices, feeling more up to date on legislation and more.

In the past year, we hosted eight Cider Socials across the Northwest—and
we're just getting started.

A huge thank you to all of our generous hosts who opened their doors, poured
cider, and made space for connection and camaraderie. These events wouldnt
be possible without you.

THIS YEAR’S CIDER SOCIALS, JULY ‘24 - JUNE ‘25

Pl A

!

Spokane - April 2025 Wenatchee - August 2024



MAKE THE MOST OF MEMBERSHIP

YOU'RE BUSY. WE GET IT.

Running a cidery takes heart, hustle, and a ton of time. We see your effort, and
we're here to help lighten the load. Whether you're looking to grow sales, improve
your cidermaking, connect with peers, or get your cider in front of more fans,
NWCA offers tools to support your work and amplify your story.

Log in to the Member Portal to unlock these benefits designed with you in mind:

Media + Event Exposure - Get featured in media pitches, podcasts, buyer
tastings, and consumer events

Discounts that Add Up - Save on Northwest Cider Symposium registration,
Northwest Cider Cup entries, and more.

Member-Only NW Cider Google Group — Ask questions, share resources, buy/
sell equipment, and crowdsource ideas via our private Google Group.
Consumer Market Research — Access exclusive market research to help guide
your business decision.

NW Cidery Maps & Pocket Guides — Get your cidery on our digital and printed
maps, viewed and shared by thousands of cider fans annually. In the last year,
we've distributed 10K printed maps and our online map has 4.5K viewers.
State of the NW Cider Industry Report — Know where we stand and what's next
for NW Cider.

Free Photo Library — Download hundreds of seasonal, high-quality cider images
for use in your marketing.

Educational Resources for Members — Dive into our archive of NW Cider
Symposium slide decks, DTC Cheat Sheet, and Keeving Blog.

Health Insurance (WA only) - Washington-based members can access group
health insurance benefits from Washington Farm Bureau.

...and more — We're always working to bring you timely tools that meet your
evolving needs.

HAVE QUESTIONS2 WANT TO MAKE THE MOST OF MEMBERSH|P?

GET FEATURED
ON SOCIAL
MEDIA!

Tag us on Instagram @nwcider or
email info@nwcider.com

-



http://nca2.wildapricot.org

FINANCIALS

GROSS REVENUE

Our budget is strong — We

raised nearly 1 million dollars

in grants and sponsorships for
continued research, marketing,
and programming to improve the
quality and visibility of NW Cider
and to make your membership
dues go so far.

~ | 61%grants
B 24.5% membership dues

B 10.6% sponsors*
0 2.9% bank interest
6% cider club

*Pillar sponsors:

Northwest Naturals and Fruitsmart
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BOARD MEMBERS

Andrew Byers, President. Co-Owner/
Head Cidermaker, Finnriver Farm & Cidery

e

Molly Crandles, Senior Cidermaker of
Sea Cider Farm & Ciderhouse

Sheryl WuDunn

Co-Owner, Kristof Farms

STAFF

Emily Ritchie
Executive Director

Jose Gonzalez, Vice President
Owner, La Familia Cider Company

j

Scott Katsma, Quality Research and
Development, Seatile Cider Company

Y. Dave Klawer
Co-Owner, Alma Cider

Jana Daisy-Ensign
Marketing Director

Andrew Perez, Treasurer
CoOwner, Highpoint Cider

Lyndsay Dyk
Founder & Principal, Field Day PR

Laura Kennedy
Membership and Communications Manager

Kate Koenig, Secretary. Cidermaker &
Co-Owner, Rootwood Cider Co.

Molly Leadbetter
Coowner, Meriwether Cider

Emily Becker
Program Manager

PACKAGING
& LABEL

LABELS

CORRUGATE

FOLDING CARTON

DIGITAL PRINT & PACKAGING
PROTECTIVE PACKAGING
SHIPPING SUPPLIES



HELP US GROW THE $100
NW CIDER COMMUNITY B2

INTRODUCING THE NWCA
MEMBER REFERRAL PROGRAM

The Northwest cider industry thrives when we support

each other—and we're inviting you to help grow the circle.
Whether you're already a member or thinking about joining,
our new referral program is a chance to invest in the
community and save!

WHO'S ELIGIBLE?
This offer applies to the following
membership levels: Cidery-In-Planning,

Nano, Micro, Small, Large, Extra Large, and
Volume Cidery, Orchard, and Allied Supplier

Learn more or get started here. Questions?
Reach out any time at info@nwcider.com

-
WE'RE STRONGER TOGETHER. Refer a new

member today and help us grow the Northwest Cider community.

FOR CURRENT MEMBERS:

1. Refer a cidery, cidery-in-planning, orchard, or allied supplier
to join the Northwest Cider Association and get $100 off your
2026 renewal dues
* Not sure who's a member2 Check out our list of current

members here (nwcider.com/our-members) -~ >

2. Each referral earns you $100 off (up to 5 referrals or
$500 total savings)

3. The referred Cidery, Orchard, or Allied Supplier must list you on
their application (no retroactive credits)

4. When you refer someone, tell them to put your name/company as
the person that referred you on their application at:
nwcider.com/join-nwca

5. After the New Member joins and pays their dues in full, we will
credit your account.

FOR NEW MEMBERS:

1. Join NWCA for the first time at nwcider.com/join-nwca (or rejoin
if you haven’t been a member since 2024 or earlier) and get
$100 off your 2026 membership dues

2. Be sure to name your referring member when you apply

3. We'll send a discount code to apply to your Membership Invoice

4. Dues must be paid in full to activate the discount


http://nwcider.com/join-nwca
http://nwcider.com/our-members
http://nwcider.com/join-nwca

GIVE $100. GET $100.

We're stronger Together.
When you refer a cidery, you each get

$100 off membership.

€— Learn more about our referral program



https://www.linkedin.com/company/northwest-cider-association
https://www.facebook.com/nwcider
https://www.instagram.com/nwcider
https://www.youtube.com/channel/UCIDN_lQ305IFASniW2LXaTQ

